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Founded in 1864, Hamelin has evolved from selling record and account 
books to manufacturing school notebooks. Having acquired brands like 
Oxford, ELBA, and SCRIBZEE, Hamelin is the leader in the European 
notebook market and the first certified by EU Ecolabel.

http://inRiver.com


Challenge
Acquiring brands across France and the rest of Europe was what positioned Hamelin as the 
leading European notebook manufacturer. All of those acquisitions gave Hamelin a deep 
product catalog that is perfect for its customer base. But turning to digital distribution to get 
these products to market proved easier said than done—especially when Hamelin started 
listing products on Amazon.

To place products on Amazon, Hamelin needed product information to be clear and consistent 
for each product—all 22,000 of them and across all 13 different languages. But Hamelin was 
stuck in spreadsheet hell, using catalogs and PowerPoints to manage product information. 
Without a single source of truth or a central home for all product information, it was impossible 
to provide consistent, accurate information as quickly as Amazon needed it.

Transforming product information management processes became essential to Hamelin’s 
digital operations.

Solution
Hamelin’s main goal was to find a user-friendly tool that would be scalable, adaptable, and 
(most importantly) easy to use. The team decided that implementing a dedicated product 
information management (PIM) system was the best way to improve time to value (TTV), 
measure the amount of information they have, and determine what is still missing.

In 2016 Hamelin implemented inRiver’s On-Premise version and then in 2018 migrated to 
inRiver Product Marketing Cloud, inRiver’s multitenant SaaS version. Hamelin gained peace 
of mind knowing that product information moves seamlessly from the ERP system to the PIM 
system, continuously feeding consistent and accurate product information to all necessary 
areas.

Before inRiver PIM, Hamelin and its employees needed to consult multiple different people 
to gather all of the pieces of information they needed and then rework that information for 
platforms like Amazon. Now, all it takes is a few clicks and that information is at their fingertips, 
streamlining the path to becoming a B2B2C company.

Result
Thanks to the new PIM system, the Hamelin team now invests more time into becoming 
a global market leader instead of wasting time slaving over Excel spreadsheets and trying 
to match every bit of information to the right products in the right languages. They’ve seen 
positive changes in TTV because of the new, easy way of searching, finding, and delivering 
product information in the ways their customers want.

“We shortlisted four vendors 
and, in the end, we took inRiver 
mainly because of three things: 
it is very user friendly; it is very 
adaptable; and they promised 
to do the project in six months. 
And they did!”

ABOUT INRIVER inRiver is the market 
leader for simplifying Product Information 
Management (PIM). We help B2C and 
B2B multi-channel commerce and 
marketing professionals tell perfect 
product stories across all sales channels. 

“Having inRiver in place 
brings great results. We have 
better data, positive results 
on sales, and we save a lot of 
time providing information to 
our customers. We are about 
eight times faster and are 
more productive overall.”

To learn more about inRiver and how it helps customers 
achieve their PIM goals, visit www.inriver.com

“We needed a lot of content 
designated to end-consumers 
and this content did not exist 
at Hamelin.”

Laurence Teuma, 
International Key Account  
Manager Online,
Hamelin


